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STUDIO

Enriqgue Marti Associates is a multidisciplinary design studio born in
March 2012 by Enrique Marti, industrial designer with a vast experience
in Design and Product Development since 1997.

Our main target is to offer to all our customers a comprehensive
design service from the new products development to everything
about the corporate image, communication, product design, product
management and design consultancy.

In our studio we can get into:
ENGLISH, ESPANOL, ITALIANO, FRANCAIS & CHINESE

www.enriguemarti.com



WORK

Currently, we develop various projects for our clients such as product design,
branding, catalogues, art direction, rendering and interior design. We are a
studio capable of offering a comprehensive service for companies and brands,
covering all the necessary phases for the optimal development of the company.
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- NEW RESTAURANT IN VALENCIA_YELLOW FELLOW_2023

YELLOW FELLOW is a new restaurantin Valencia. The principal recipe there are the
noodles. We've created the brand and all their uses. We've managed the interior
design, creating the concept and developing the construction work. We've also
designed the website and we manage the social media.

www.enriguemarti.com
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TAMEH
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TAMEH

- BRANDING_TAMEH_2020

TAMEH is a brand created for fancy people who really appreciate design.
Their brand have got a complete new range of furniture with a contemporary,
attractive and singular design. The products are original designs created by
furniture designers specialized with vast experience in the sector who know the
market and its needs to offer the best designs to our customers.
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- GENERAL CATALOGUE_KOO_2023

Art direction, rendering and post production.



www.enriguemarti.com




www.enriguemarti.com

- CATALOGUE BLUR_DOOS_2022

Art direction, rendering, integration
and post production.
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- GENERAL CATALOGUE_HERDASA_2022

Art direction, rendering and post production.

www.enriguemarti.com
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- WEBSITE RENDERS_POET_2022

Art direction, rendering and post production.



- WORK ANYWHERE CATALOGUE_KIAN_2022

Art direction, rendering and post production.

www.enriguemarti.com
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- GENERAL CATALOGUE_VINEKO_2022

Art direction, rendering and post production.
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- NEW RESTAURANT IN VALENCIA_YELLOW FELLOW_2023

YELLOW FELLOW is a new restaurant in Valencia. We've managed the interior
design, creating the concept and developing the construction work. We've also
designed the website and we manage the social media.

The interior design is inspired in asiatic culture, arranging it in an hallway full of
colorful fiber lamps. To follow the leitmotiv of the brand, we have put light in the
ceiling with noodles shape. It's a funny and cozy space. The wall paper is tropical
with big leaves in neutral and green tones.

www.enriqguemarti.com
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- DESIGN SHANGHAI_TAMEH_2022

Using a base of neutral tones for the space, we have created
different areas to show that with TAMEH you can furnish your entire
home. That's why we recreate living rooms, dining rooms, bedrooms
and even transit areas. We use wood to create the structures and
panels to which we would later attach the technical and decorative
lighting. We also contemplated an entrance and exit area for visitors,
with enough width so that the flows of passage were comfortable,
for this reason we created a reception to receive visitors.

www.enriguemarti.com
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- FURNITURE CHINA_VELIT_2021

A booth that transports us to the Mediterranean, to those streets of the Greek
islands where you can walk for hours. We divide the spaces with curtains
made of rope, which give the space that natural style. In addition, we have
zoned the product by collection, with the aim of giving an important space
to each one. We have combined warm tones (terracotta, orange and beige)
and the representative blue color of the brand. The walls have been placed
strategically, to be able to arrange the lighting without any TRUSS structure.
It's a stand full of details but whose goal is to be rememlbered.

www.enriguemarti.com
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- CIFF_VELIT_2021

CIFF was the first furniture fair for Velit and their
presentation to the market. It was a challenge to show
the new collections and also create comfortable transit
areas in a small space like this. We create different
environments where we show these new products
without any wall delimitation into the stand. The space
was semi-closed with different half-open spaces like
wooden slats and rounded open “doors”. The goal was
to show to the visitors the product and to be attractive
for them. We choose to use the illuminated logos to
attract attention into the pavilion. There is no doubt
that the leitmotiv of the stand was “less is more”.



www.enriguemarti.com

- CIFF_STARWAY_2015

For this show, we have use the potential of serial plans
to build the stand. This allow to the visitors to look a
little bit the interior. The color red was used as the
main tone, adapting to the trends of the moment and
the attraction that this color have on the visitors. The
space was divided with a wall because we had a large
area and we wanted to organize the product inside
the booth. We have created small environments where
they could have small meetings with clients. We have
used this wall like a showcase to exhibe the different
chairs in different colors.



TURNKEY PROJECTS
AR TAZ

We offer a complete development for
the different growth phases of your company



STARTING POINT... PROJECT MANAGEMENT &
EXECUTION OF THE WORK

YELLOW FELLOW
SET UP FOR OPENING

BRANDING
GASTRONOMIC ADVICE
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“We need a good name,
a brand what people
can remember..

STARTING POINT... OCT 22

If you are thinking of setting up a business but you don't know how to
start, our services start from the beginning to the turnkey.

[t's important to study the idea before taking the first steps. We help
you to carry out the business plan and prepare the initial budget to
start your new adventure. Once we verify and approve that the idea is
the correct one (and we help guide you on the right path), we shape
everything you want to offer your future clients, creating a brand that
is easy to remember.

www.enriguemarti.com

YELLOW FELLOW?
HALAL?

What's the perfect name for this concept?

"Every idea, it doesn't matter
how good it could be,
needs to be carefully studied,
tested and argued before even
the first real step..”



Short term.. PLAN

- Make a lot of money in the short term and continue to

open new stores
- Food supply chain stability
- Rey players should be stable and workable

- Start franchises after three years later, with the goal of

covering other cities in Spain and others european countries

www.enriguemarti.com

We include..

STARTING POINT... OCT 22

Our client want to create a restaurant that could be
franchised in the future, keep it easy to replication
and development through efficient management.
The restaurant is mainly a "noodle shop” making it
by hand. It has to be delicious, reasonable priced
and has a high return rate. But they don't only want
to offer noodles, they want to serve another special
asiatic dishes but with an special touch. They don't
want to forget the vegetarian and halal people,
making some receipes special for them.

To help to our customer to startin restaurant business
we collaborate with the gastronomic consultants
"TWO MANY CHEFS".

- Budget to open the restaurant

- Fixed monthly expenses

- Minimum margin calculation

- Margin calculation depending on

the number of customers



BRANDING OCT 22

We approve together the business plan and...
We start to create the branding and corporate identity

of YELLOW FELLOW!
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WEB: www.yellowfellow.es
INSTAGRAM: @yellowfellow_vic
TIKTOK: @yellowfellow_vlc

www.enriguemarti.com

SET UP FOR OPENING DEC 22

While the work was being done, we create the website and
start to create content to announce the opening. The website is
dynamic, young and fun (like the company's target). The social
networks we chose were Instagram, due to its widespread use
among the restaurant's target audience, and TikTok, a social
network that allows to have a great reach and increase the
number of views without having many followers, which is what
happens when you start with the store. Currently, we continue
working with YELLOW FELLOW to manage their social networks
and create content mostly in video format, which is the one that
isworking bestin 2023 and allows greater reach and interactions.
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We would love to hear from you.

We want to collaborate with you.

https://www.enriguemarti.com/contact



